
Rhetoric 
The Art of Persuasion 
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Rhetoric can be used for good or evil 



Rhetoric is… 

 Rhetoric is… 

 

 

 

 

 

 

 

 



When do we use it? 

 

 

 

 

 

 

 

 



Rhetoric is… 

 Rhetoric is also… 
 How to do things with 

words (and images) to 
persuade your audience 

 Persuasion, convincing, 
advertising, speeches, 
debates, politics, dating, 
life. 

 The moves and 
countermoves you can 
use to affect, win—even 
manipulate—your 
audience 



A (very) Brief History of Rhetoric 

 Roots go back nearly 2500 
years to Aristotle, 4th 
century B.C.E. Greek 
philosopher who considered 
it a counterpart of both 
logic and politics 

 Along with grammar and 
logic, one of the three 
ancient arts of discourse 
known as the Trivium: 
considered fundamentals of 
study for critical thinking 



Rhetorical Triangle(Aristotelian Triad) 



A (very) Brief History of Rhetoric 

 Modern connotations of 
“rhetoric” are often negative, 
mostly thanks to politicians 
accusing each other of 
“empty rhetoric”—sounding 
impressive while saying little, 
or verbal deception 

 In ancient Greek culture 
though, it was respected for 
its art and power: they even 
had a goddess of persuasion, 
Peitho 
◦ Often depicted with Aphrodite and 

also associated with seduction 



The first superpower: 
Logos 

 Logos is one of the three audience appeals: 
it’s a persuasive appeal based on logic, 
reason, statistics, facts.  

 Translates as “embodied thought” or “word” 

 Aimed at mind of the audience: their thinking 
side.  

 A rhetorician makes a logical appeal by 
offering a clear, reasonable central claim(s) 
as part of her message, developing it with 
appropriate evidence, and avoiding 
inflammatory or emotional language. 



Logos: examples 

 Test results 
 Research findings 
 Eyewitness testimony 
 Logical reasons your 

audience should 
believe you 

 Evidence that 
supports your claims 

 Facts and statistics 
 Cause & effect, 

compare & contrast, 
and analogy 

 Formal logic: 
Descartes said:  

“Cogito ergo sum” 

https://en.wikipedia.org/wiki/Cogito_ergo_sum


Logos:  
advantage & disadvantage 

 Advantage: 
 Provides evidence for major decisions 

◦ Appeals to your audience’s mind: to a focused, 
informed, rational audience, logos can be very 
persuasive 

 Disadvantage:  
 It appeals to your audience’s mind: to an 

uninformed or emotional audience, the 
logical message could be missed 
altogether 
◦ (consider differences in candidates’ approaches 
during the political season) 



Logos:  
24 hour rhetoric 

 Where have you seen logos used to 
achieve a purpose? 



The second superpower: 
Pathos 

 Persuasive appeal that draws on an 
audience’s emotions (whether positive or 
negative) to involve or persuade them 

 Translates as “feeling” (English sympathy 
and empathy are related words) 

 Aimed at the heart or gut of the audience: 
their feeling side. 

 A rhetorician makes an emotional 
appeal by trying to make the audience 
feel something and then linking that 
feeling to his intention 



Pathos appeal: ASPCA 



Pathos:  
example emotions & ideals 

Some common emotions or ideals appealed to are: 
 Achievement: the need for money, fame, or 
fulfillment 
 Independence: the drive to be unique or be an 
individual 
 Acceptance/Conformity: the desire to be 
included 
 Endurance: to achieve self-satisfaction by 
bearing and overcoming what the “average” 
cannot 
 Fear: to resist threats to the self or society 
 Humor: laughter and levity 
 

 



Pathos gone awry? 

 
 
 
 
 
 
 
 
 
 

 Why Nationwide aired this ad during the 
Super Bowl 
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Pathos appeal: Budweiser 



Pathos:   
a few techniques 

 Creativity, humor, word play to invoke positive 
emotions 

 Moving stories/anecdotes that also illustrate a 
message 

 Music, color, art that evokes mood 
 Emotional language that appeals to people’s 

values or sense of guilt 
 Avoiding words/images that could offend your 

audience 
 Dire predication & “Slippery Slope”: predicting 

extreme outcomes of events to create a sense of 
urgency 

 Bandwagoning: everyone else is doing it—why 
aren’t you? 



Pathos: 
advantage & disadvantage 

 Advantage: 

 Produces immediate results 
◦ Affects audience even if they’re ignorant of your 

actual message (even when the brain’s turned off, 
the heart’s usually on) 

◦ Even the most intelligent people feel things: what if 
you could control what they feel? 

 Disadvantage: 

 Typically less effective on an informed 
audience who thinks critically 
◦ Can be dangerous if you don’t know your audience 

(might offend or turn against your message) 



Pathos appeal:  
From MLK Jr’s “I Have a Dream” 

 I am not unmindful that some of you have come 
here out of great trials and tribulations. Some of you have 
come fresh from narrow jail cells. Some of you have come 
from areas where your quest for freedom left you battered 
by the storms of persecution and staggered by the winds 
of police brutality. You have been the veterans of creative 
suffering. Continue to work with the faith that unearned 
suffering is redemptive. 
 Go back to Mississippi, go back to Alabama, go 
back to South Carolina, go back to Georgia, go back to 
Louisiana, go back to the slums and ghettos of our 
northern cities, knowing that somehow this situation can 
and will be changed. Let us not wallow in the valley of 
despair. 

 



Pathos:  
24 hour rhetoric 

 Where have you seen pathos used to 
achieve a purpose? 



The third superpower: 
Ethos 

 A persuasive appeal based on the 
credibility or reputation of the speaker 

 Translates as “good-willed credibility.” 

 A rhetorician makes an ethical appeal by 
offering evidence that he is intelligent, 
honest, wise, trustworthy, and has his 
audience’s best interests in mind  
◦ (or ties his message to someone else who the 
audience believes to have this reputation) 



 
 
 
Ethos: examples 



Ethos: 
a few techniques 

Some common techniques or ideas used: 
 Religion: appealing to shared values; the desire 

to follow the rules and behavior of one’s faith 
 Patriotism: urge to place one’s country before 

personal desires 
 Standards: desire to be a good citizen, good 

student, good parent, etc. 
 Humanitarianism: appeal to help others, save 

the environment, help the helpless, etc. 
 Testimonial: a celebrity your audience does 

trust endorses your message 
 “Plainfolks”/Undercutting authority:     

Know your audience: are they more receptive to 
an “expert,” or do they want to hear from 
someone “just like them”? 
 



Ethos: “Plain folks” 



Ethos: 
advantage & disadvantage 

 Advantage: 

 Powerful if the audience shares your 
standards and beliefs 
◦ Powerful if you can transfer your audience’s trust in 

someone/something else to you 

◦ Powerful if you can create a persona that 
resonates with your audience (even if you do not) 

 Disadvantage: 

 Less effective on audiences who don’t share 
your principles 
◦ this makes ethos appeals especially reliant on 

audience demographics 



 
 
 
Ethos: examples 

"I will end this war in Iraq responsibly, and finish 
the fight against al Qaeda and the Taliban in 
Afghanistan. I will rebuild our military to meet 
future conflicts. But I will also renew the tough, 
direct diplomacy that can prevent Iran from 
obtaining nuclear weapons and curb Russian 
aggression. I will build new partnerships to defeat 
the threats of the 21st century: terrorism and 
nuclear proliferation; poverty and genocide; 
climate change and disease. And I will restore our 
moral standing, so that America is once again that 
last, best hope for all who are called to the cause 
of freedom, who long for lives of peace, and who 
yearn for a better future.“ 
-Candidate Acceptance Speech by Barack Obama.  
August 28th, 2008. 

 



Ethos:  
24 hour rhetoric 

 Where have you seen ethos used to 
achieve a purpose? 



Logos, Ethos, or Pathos? 

 “Of the $174 million distributed from five bowl 
games, 83.4 percent went to six conferences in 
2011….So, the equitable-application excuse for 
not paying athletes doesn’t hold water.” 

 “Beats Pro: the headphones used to mix in every 
major studio.” 

 “Either we heal as a team or we are going to 
crumble…cause we know when we add up all 
those inches that’s going to make the…difference 
between WINNING and LOSING…between LIVING 
and DYING.” 

 The target audience for your clothing line is 
young, trendy, wealthy post-grads who identify 
with the hip hop culture, and Kendrick Lamar 
happens to owe you a favor. 
 



Rhetorical Analysis: 
What’s happening here? 
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